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How we turn threats into fuel for people power



Use your…
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● SLAPP lawsuits = Strategic Lawsuits 
Against Public Participation:

○ lawsuits used by corporations 
attempting to diminish or even 
stop public participation in civil 
society. SLAPPs often lack any 
kind of merit, and don’t need to 
result in a legal victory to achieve 
the outcome desired by 
corporate bullies.

Intimidation tactics
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The Context
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Others…



What is ET v Greenpeace about?
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We are not faint of heart
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Bombing of the Rainbow 
Warrior by the French secret 

service

The Arctic 30: Greenpeace 
activists detained by the 

Russian authorities



This is bigger 
than 

Greenpeace: 
it’s              



Three streams specific to fundraising
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Major Gifts: massive 
outreach to 
institutional funders 
and individuals to 
collaborate and 
support. 

New Audiences: 
Global integrated 
but modular creative 
focused on 
acquisition ready for 
local adaptation and 
testing. Focus new 
to us, but close to 
us, audiences. 

Existing Audiences: 
Traditional 
Greenpeace 
methodology targeted 
at existing audiences. 
Every Greenpeace 
organisation across 
the network feels 
empowered to 
fundraise on this.
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Full Integrated digital campaign assets 

10Fundraising toolkit

AWARENESS

Brand hero videos
2 x video 

(4:5 format)

CONSIDERATION

Lead-gen videos
3 x video 

(4:5 format)

CONVERSION

Paid social video suites
3 x videos / 12 x statics 

(4:5 / 1:1 formats)

RETENTION

Thank you videos
2 x video 

(16:9 format)

NRO’s: CAN RUN ANY COMBINATION OF THE MASTER ASSETS AND ADAPT ALL ASSETS SPECIFIC FOR THEIR PROGRAMME 
SUPPORT FROM DTV GROUP AVAILABLE TO IMPLEMENT PROGRAMME AN NRO LEVEL

GPI PROVIDE: MASTER ASSETS + TOOLKIT + OPEN FILES + GLOBAL LICENSES

https://docs.google.com/file/d/12ATITMdytTxH61YDBnSHddl5jmGpGfxM/preview
https://docs.google.com/file/d/1z6fIZU_zlgzSTLXpUBjoQr94AXyI5SGY/preview
https://docs.google.com/file/d/1_n_k1GBLYTIn3sJB2O5FGJ7YxgE504Pz/preview
https://docs.google.com/file/d/1yCd4OfdqjT0Nr8JgK7u1PiT0kBr5UguO/preview


Full Integrated digital campaign assets 
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This graph is the number of 
content pieces in owned 
channels



Impact so far

12What is ET v Greenpeace bout?

● Boosted engagement + fundraising 
despite intimidation across the board 
for our entire network of 
organisations

○ Galvanising new audiences →  
Increase in regular donors

○ Connecting with people outside 
of our usual audiences 

○ Uplift in response rate to 
fundraising asks

○ Galvanising existing audiences → 
records broken across NROs
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Main learnings
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Thank you! 

And don’t forget…


